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C O N T E N T
OUR MISSION 
 

T H E  C A R I B B E A N ’ S   
G U I D E  T O  W O M E N  

XX is the go-to guide for all things women. Our pages are filled
with the latest in fashion, beauty, health, love, career,
empowerment, and more!   
 
XX is the Caribbean's only multimedia women’s brand spanning
across television, radio, print, and all digital platforms. 



OUR AUDIENCE 

AGE

GENDER

ETHNICITY

SES

LOCATIONS

16 - 45 year olds

Females

All

All

All



OUR WEEKLY PUBLICATION

XX publishes a weekly magazine that's distributed in the Guardian
Newspaper every Sunday as a pull out.  
 
  8 pages / Size: 33 cm x 7 columns



ADVERTISE WITH US 
XX gives you, the advertiser, an advantage by putting
your brand in front of the right stories and the right

consumers. 
 

Our audience is curious, adventurous. and eager to
share what they've learned. They seek out new ideas,

challenge the norm, and seek to foster progress. 

TRADITIONAL  
ADVERTISING

DIGITAL 
ADVERTISING

CUSTOM 
SOLUTIONS



FULL PAGE

HALF PAGE VERTICAL

HALF PAGE HORIZONTAL

STRIP AD

CLASSIFIEDS

33cm x 4col 

33cm x 7col

5cm x 7col

5 cm x 2 col

15cm x 7col

TRADITIONAL 
ADVERTISING



DIGITAL ADVERTISING
Place your product in front of our
readers by displaying your ads on the
website and in our weekly newsletter.   
 
Display ads (including banner ads,
skyscrapers, squares and buttons),
Search Engine Optimization (SEO), social
networking, email marketing, online
classified ads and site takeovers are all
available.  



BRANDED CONTENT
We embrace a multimedia solution for content distribution,
including branded content, to reach a large global audience.  
 
We help your brand connect with our readers—across all
platforms and screens—to raise awareness, generate leads, or
meet your unique needs. 

EDITORIALS  
ON WEBSITE 

+ SOCIAL



What's Branded 
Content, Anyway?



Branded Content
is content that is funded by and
created in collaboration with you, the
advertiser.   
 
We work closely with clients to help
tell their brand story through lightly-
branded content in with our voice. It
seamlessly fits into our content feed
so much that it feels “native”. 



We have a team of in-house creatives whose mission is
to help brands tell their stories in new ways and create
the country's best original content.  
 
Our team of digital media pros are on the forefront of
the native content and video landscape, bringing the
best of Caribbean life to every platform.  
 
We develop high-quality editorial, trending news, and
addictive video guided by SEO strategies and analysis
of social engagement patterns. 

How It Works



Statistics

70% 61% 82%
of individuals want to learn
about products through
content rather than through
traditional advertising.

of consumers say they feel
better about a company that
delivers custom content and
are also more likely to buy
from that company.

increase in brand lift. 

Native advertising generates
up to an



Take a Look at our 
Numbers



Port of Spain 
27%

Chaguanas 
10%

San Fernando 
9%Couva 

7%San Juan 
7%

Arima  
3%

Penal 
3%

Others 
34%

XX's Social Reach
Followers: 2K  |  Total Monthly Impressions: 108,000+

Our Followers'  
Demographics

35%

ages 18-44

65%



Guardian Media's Social Reach
Followers: 1,352,020 |  Total Monthly Impressions: 2,200,000+
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Guardian Media's Social Reach
Followers: 1,352,020 |  Total Monthly Impressions: 2,200,000+

Port of Spain 
20%

San Fernando 
12%

Chaguanas 
11%

Couva 
9%

San Juan 
5%

Penal-Debe 
5%

Arima 
5%

Other 
34%

Our Followers'  
Demographics

43%

ages 18-44

56%



Guardian's Press Distribution
Paid and verified daily circulation: 42,300 copies 

Daily newspaper stands and distribution sales: 25,900 copies 
Unique digital readers each day: 5,000+ 

Port of Spain 
31%

East 
27%

South 
22%

Central 
17%

Tobago 
2%

Our Readers' Demographics



Here's what a 
multimedia campaign 

might look like...












